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Authentic
Create

STORY
Y O U R

B R A N D

EASY STEPS TO COMMUNICATE YOUR AUTHENTIC VOICE 
WITH CLARITY AND CONFIDENCE. 
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STORIES: 
• Connect you with like-minded customers
• Build a raving, paying fan base
• Align your company with a greater mission, cause, or value system
• Help you stand out in a sea of online sameness
• Lend credibility and authenticity in a noisy online world
• Create a holistic brand experience 

I’ve seen what brand storytelling can do firsthand. I’ve worked with  
entrepreneurs from start-up to seven-figures, with brands scaling up and 
newbies just starting out. When it comes to the success of a brand and a 
company, the first step should always be defining the story. 

I’m sharing with you my exact formula I use with 1:1 clients, the same one 
which catapulted my business into success and got me working with some 
of the best names in the business. This template is designed for you to get 
started with your own authentic brand storytelling and clearly define who it 
is you wish to serve and which clients you dream to attract.

unforgetable
ACCELERATE YOUR GROWTH WITH AN

AND AUTHENTIC BRAND STORY.

IT’S TIME YOU SHARED YOUR STORY WITH THE WORLD!

Whether you’ve got the next big App idea, created a software solution to solve the problems of  
tomorrow,, you’re selling products on Ebay, Etsy, or Instagram, listing your services online, or just hit 

the million dollar sales mark, your company story is at the heart of your success. Yet so many  
companies don’t focus on what makes them special and instead focuses too much on the  

bottom line. 

This is your time to showcase what makes you different. The majority of business is won based on 
who’s involved, not the product or service. Your brand is about YOU. 
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What ’ s  included ?
Together in this workbook we’ll work through 
prompts to help you:

• Have greater clarity on your brand purpose
• Learn the four aspects of great stories
• Define and refine your ideal clients
• Determine your brand’s core values which 

bring life to a story and brand.

It’s intense, so let’s jump in!
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1) BELIEFS

Why is it you’re here doing this work, selling this product or offering your services? What drives you to 
show up every single day? What beliefs do you hold which influence your work?

STEP  ONE
ENVISION YOUR FUTURE

Take a moment to consider what you want your legacy to be. Your brand legacy should be the body 
of work you want to contribute to the world in your lifetime. Better yet, it’s essentially how you hope 
you’ll be remembered when it’s all over some day. 

2) IDEAL CLIENTS AND CUSTOMERS

Who are you here to serve? In a few simple sentences describe who they are and be as  
descriptive as you possibly can -- How old are they? Where do they live? What do they do for work? Are 
they happy at their job? What’s their career path? How much money do they make? How much can 
they pay you? What are they interested in? Where they Shop? What other brands they pay attention to? 
Are they married? Do they have kids? What’s their educational background? What does a typical day 
look like for them? What are their biggest challenges? 

3) THE TRANSFORMATION

How will your client transform (what are you promising) after they work with you?
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1) THEME

What is the one central ideological or moral statement which can be used as a theme thought for your 
entire business?

STEP  TWO
THE FOUR ASPECTS OF A GREAT STORY

What makes a story great? A story worth remembering. A story worth taking the time to read and  
consume. Great stories can stay ingrained in our memories and even our psyches for a lifetime.

The  four  aspects  of  a  great  story  are :

 THEME    |    PLOT    |    CHARACTERS    |    CONFLICT

2) PLOT

Every great story has its ups and downs, twists and turns, highs and lows. If it didn’t there wouldn’t be 
much of a story to tell. When defining your plot, think of a defining moment your brand can share to 
take your client on a journey and show them what’s possible when working with you.
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3) CHARACTERS

Knowing your customers and clients are always “The Hero,” then your business is “The Guide.” Jot down 
any other supporting characters (benefactor, villain, guru, supporting characters, etc.) Which play a role 
in your brand story and your client’s success

STEP  TWO

QUICK NOTE: 
This element of the brand story can be difficult for some. Let’s clear up some of the  
confusion: conflict is not the same as drama, falsified urgency, or over exaggeration.  
Conflict is the cause or issue you’re up against which creates tension and eventual release 
once that conflict has been overcome. Conflict can be external or internal, mind-set or  
negative thinking. It can be a company, social cause, or thought pattern we fall into.

4) CONFLICT

The driving force of any good story -- conflict. Conflict addresses our emotional need to bring order to 
the chaos and restore harmony. What force is your brand up against? Go back to your beliefs and see 
where you stick a stake in the ground. (Examples: outdated laws or practices, current events, issues which 
matter to you in the world today, the list goes on and on...)

CONTINUED...
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STEP  THREE
DEFINE & REFINE YOUR IDEAL CLIENT

More than a customer profile, create a persona or person you’re going to be talking to. Include their dreams, 
lifestyle, greatest fears, deepest desires, goals, and mind-set. Think of their belief systems, internal thoughts, and 
moral codes they may have. What keeps them up at night? What do they need to believe about themselves to be 
successful? What’s holding them back at this moment in time before finding you. 

If it helps, draw a picture of this incredible person!
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STEP  FOUR
UNCOVER YOUR BRAND’S CORE VALUES
What do you stand for? Your core values are the foundation for your business. They help you 
stand out in a sea of similar businesses but they also help you attract your ideal clients. 

Pick values to define your legacy and the lasting impact you want to have in the world. 

BRAND VALUE #1

BRAND VALUE #2

BRAND VALUE #3
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STEP  FIVE
BUILD A VISUAL BRAND YOU LOVE!
Congratulations! You’ve officially created the tone, values, and key aspects of your story. Now it’s time 
to build your  visual brand -- aka the fun part! This is where you’ll create your logo, website, social media 
feeds, blog content, brand languages, and brand images which will all link back to the values and story 
you’ve just uncovered in this workbook. If you consider your brand a house, each room is an aspect lending 
itself to the overall sense of it being a  home. 

Use this space to mind drop, draw, brainstorm, or doodle the key aspects of your brand. What colors,  
visuals, and energy do you want your business to have? There’s no wrong answers, and you can always 
change them later. The biggest thing right now, is to just get it started. 
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“Opportunities  don’ t happen.  You create      them.”
Chris Grosser



SEND ME AN E-MAIL AT  INFO@PIXELSDIGITS.COM  AND TELL ME YOUR  
#1 TAKEAWAY FROM THIS WORKBOOK. 

IN THE MEANTIME, CONGRATULATIONS AGAIN FOR COMPLETING THESE STEPS.  
GO ON WITH YOUR BAD SELF AND TAKE ON THE WORLD! 
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SEEN  AND  HEARD 
ARE YOU READY TO BE

WITH CONFIDENCE?

Congratulations! You’ve made it to the end. 

I’m so proud of you and the work you put in to this. You will see it pay off in your day to day. You’ll 
feel more like YOU and less like a regurgitation of everything else online. 

If you’re struggling to communicate your brand’s message, promise, or meaning -- I’m here to help 
breathe life back into your marketing communication. 

Together we’ll: 
• Uncover your brand’s purpose and reason for being
• Gain clarity in what makes you (and your business) so unique
• Intimately connect with your ideal customers using cutting edge psychographic and  

Empathy Mapping techniques
• Create a compelling, engaging, and authentic brand story 
• Brainstorm content ideas tailored to your company
• Learn how to confidently share your story on (and off) line
• Build a brand with soul

All this so you can FINALLY become the company of your dreams, speak with confidence, make a 
difference, and be in control of your success! 
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